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Abstract
The digital transformation phenomenon always tends to be complicated,
ambiguous, challenging, and nonroutine managerial tasks for organisations. The
success rate of such digital transformation is very low due to rapid changes in
technologies. Digital transformation through these technologies demand
fundamental change in organisation processes, technology, and behaviour of the
people. This broad change results in different socio-technical issues and challenges.
The proactive strategy regarding people, process, technology, and most importantly
their alignment in the organisation is found critical in executing such
transformation initiative in the organisation. The planned efforts regarding
knowledge management also plays an important role in executing and sustaining
such transformation initiatives in the organisations. Moreover, value creation,
operational efficiency, competitive advantage, customer relationship, and new
business model emerges as a vital motivational factor and outcome for digital
transformation. This paper aims to examine the impact of resource capability,
process capabilities and cultural capability on successful digital transformation.
The objective of this study is to get familiar with potential issues and challenges
allied to digital transformation that organisations can face and how such problems
and challenges can be addressed by business and IT organisations. Along with
various difficulties and challenges, we need to explore digital transformation
impacts and benefits, which create motivation for the management to transform
their organisation digitally.

Keywords: Digital transformation, digital transformation issues and challenges,
digital transformation impact and benefits.
Introduction
In the literature review, researchers view organisational survival depends upon digital
technology transformation capabilities (Ashurst & Hodges, 2010; Berghaus, 2018). Digital
Technology Transformation (DTT) is occurring at a rapid pace in public and private
organisations due to disruption in market conditions along with deficiencies in organisation
needs and processes. It becomes a fundamental market need for the survival of the
organisations. According to Pflaum & Golzer (2018), in recent decades digital transformation,
through new workplace technologies, has emerged as the fourth industrial revolution. Kenny
et al. (2015) pointed out the need for transformation arises due to societal, industrial, and
mostly because of technological advancements. This broad change asserts different sociotechnical issues and challenges, which creates hurdles in a successful transformation project
(Khan & Bokhari, 2018; Mahmood et al., 2019). Researchers, experts, and practitioners have
recognised that transformation is a complex process in terms of people, process, making it
challenging task (Higgs & Rowland, 2005). Prior research shows the high failure rate of digital
transformation projects. McKinsey highlights the 70% transformation failure projects (Bucy et
67
New Zealand Journal of Business & Technology
Issue 2 (2020), ISSN 2624-4349

The Impact of Digital Transformation Strategy in Organisations
- Sid Sirisukha

al., 2015), which demonstrate that most organisations lack this competency (Gobble, 2018).
How to accomplish digital technology transformation is one of the challenging tasks for the
senior management of organisations.
The potentials for business value generation through digital technology transformation is
promising, and worst still digital transformation initiatives are failing. In 2019 alone, according
to International Data Corporation (IDC) estimate, spending on digital transformation will
exceed the earlier projections of US$2 trillion to about US$3.8 trillion, of which spending on
digital transformation technologies will account for 40 percent of all IT spending (Ferranti,
2019). Hence, investment in IT continues to represent a significant proportion of capital outlay,
adding another layer of difficulty to the already existing organisational hurdles in making a
case for investment in transformational technologies.
Organisations can rarely exercise choice not to invest substantially in Information Technology
(IT), even when by the dominant econometric appraisal standards, they struggle to find
demonstrable bottom-line justification. To avoid being disrupted by nimbler competitors,
companies are innovating and reinventing themselves at a faster rate than ever and
experimenting with new digital services and capabilities to augment their existing offerings or
to slide into adjacent markets. It is hard today to find an enterprise that is not leveraging some
combination of cloud, analytics, artificial intelligence, and machine learning to serve customers
better or streamline operations. So that, in response to the changing business environment,
some businesses for strategic reasons continue to make considerable investments in
digitisation.
What is digital transformation?
The term digital transformation is one of the most prevalent perspectives among consultants,
managers, and researchers from the past few years. Digitisation and digitalisation are two terms
that are closely associated, but both have different concepts. Digitisation is the automation of
previously established manual and paper-based work processes from analogy artefact to digital
format. Digitalisation has a broader concept and refers to the use of digital technologies to
develop a new business process to create customer value (Berghaus, 2018; Gobble, 2018).
Consequently, the digital transformation relates to digitalisation, where organisation
transformation is initiated by technological advances headed for enhancement in an
organisational business process and delivers value to the customers (Fitzgerald et al., 2014).
Digital transformation covers a huge number of processes, interactions, transactions,
technological evolutions, changes, internal and external factors, and industries. Once reading
advice on digital transformation or reading reports and predictions it’s essential to keep this in
mind. Although there are common challenges, goals and traits in organisations across the globe,
there are also enormous differences per industry, region and organisation.
Research methodology
Different databases are targeted for the collection of data regarding digital transformation.
Diverse resources have increased the quality and projected the different perspectives from
authors on similar issues. The following databases are selected:
• Science Direct
• Springer Link
• Institute of Electrical & Electronics Engineers (IEEE)
• Emerald
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• JSTOR
• Google Scholar
• ProQuest (for dissertations)
To execute the current literature review, backward searching technique is also adopted for the
identification of further research articles covering DT issues, challenges, and impacts. This
study applies a backward search technique on more recently published articles. Relevant search
strings and keywords for searching articles in lieu of current digital research are as follows;
• “Digital Transformation”
• “Digital Organisational Transformation”
• “Digital Transformation Problems”
• “Digital Transformation Issues”
• “Digital Transformation Challenges”
• “Digital Transformation Failure”
• “Digital Transformation Issues & Challenges”
• “Digital Transformation Impacts”
• “Digital Transformation Benefits”
Digital business transformation and value realisation
With the positive results coming out of digital business transformation efforts in recent times,
the business value of information technology (BVIT) researchers have reasons, supposedly, to
move the discussion on IT business value from the attempt to correlate a linear relationship
between IT spend and the organisations financial performance as the sole success parameter,
to the acknowledgment of various ways which IT is expected to support businesses today.
Instead, technology business management (TBM) and IT business alignment models are back
in the discussion. This is because, paradoxically speaking, digitisation is failing at a time of
quantum leap in technological innovations, and the hope on digitalisation to transform business
fading. According to Capgemini Digital Mastery survey (2018), many organisations are
starting to face the realities of the complexities of their digitisation journeys and realizing how
challenging successful digital business transformation can be. The research also revealed that
governance, skills, and culture are among the major challenges that stand in the way of digital
transformation success. The same challenges have trailed all past efforts at digital enablement
of business.
While most of the investments are geared towards technology acquisition that promise to
provide the enterprise a market edge against its rivals or enhanced operational efficiency that
will exponentially lead to cost reduction, little attention is given to cultural changes and human
capital development of the change. The problem with digital business transformation relates
less to technology and more to the management of the organisational challenges created by a
technological shift. This accounts for the frustration many managers are facing about the
difficulty in getting expected results from technology even when they believe in the ability of
technology to bring transformative change to the business (Fitzgerald, Kruschwitz, Bonnet &
Welch, 2013; Marchand & Wade, 2014). As, Majchrzak, Markus and Wareham (2016)
observed, it is not a deficiency of technology that it cannot solve problems all on its own.
Although prior studies showed the interrelationships between specific types of efficiency
driven and innovation driven digitisation strategy and elements of organisational capabilities
as resources, process and culture (Chen et al., 2018; Felipe, Roldan & Leal-Rodríguez, 2017;
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Majchrzak, Markus & Wareham, 2016; Bock, Opsahl, George & Gann, 2012), not many
studies have simultaneously evaluated the relationship between these constructs and digital
transformation outcome holistically. This has left a persistent gap in existing studies with
regards to the mechanisms through which technology generates business value. Previous
researches that looked at IT resources discussed IT resources in terms of technical know-how
and IT enabling capabilities. There is an absence of materials that investigated the place of
resource structuring - orchestration and complementarity - in digitisation synergistically. Even
less is the number of inquiries into how organisational culture and practices impact digitisation
and business value generation. There is the need, therefore, to strive to identify the
complementary assets and specific configurations associated with success by extending BVIT
scholarly focus on the factor’s imperative to successful digitisation and business value
generation.
The effort in this paper is to provide an integrative factor view of digital change and business
transformation. In this way, it is expected that this paper will provide some theoretical insights
that can enrich the understanding of IT value generation and encourage the development of
potentially promising interventions that could promote digital transformation competence. This
paper is intended to provide an insight into these value generation factors and why they are
instrumental in digital business transformation and value realisation.
The integrated capability framework adduced here is premised on the assumption that the
ability of an organisation to orchestrate its resources and process capabilities will be positively
related to its ability to transform itself digitally, and realise benefits from IT investments. The
assumption is anchored on the theorem that the combined and complementary use of distinct
sets of resources produces an aggregate higher total return than the sum of returns that could
have been achieved otherwise if each set of resources were utilised independently, ceteris
paribus (Woudstra et al., 2017; Hock, Clauss & Schulz, 2015; Tang & Ghobakhloo, 2015; Hitt
et al., 2011). A broad understanding of successful digital transformation and differential value
creation factors as postulated in the integrated framework, necessitates drawing on a range of
theoretical and empirical insights from strategic management, process engineering, and
organisational sciences. That is the approach adopted here as advanced in the subsequent
sections.
Resource capability. In the strategic management field, as Pettigrew, Thomas and Whittington
(2002) observed, the human being as an actor has become lost among a flurry of independent
variables such that little attention is paid to the impact of the individual and the networks they
inhabit within the organisation. This observation is particularly true in the field of enterprise
information technology decisions, especially in the current digital business transformation
dispensation. As technology portends to enable the business, there is a frantic effort at being at
the forefront of the adoption of the latest disruptive technology, almost exclusive of other
contingent success factors. When a newly acquired technology fails to deliver the expected
value, as is often the case, another technology is layered on the old technology to bridge the
gap created in business enablement by the previous technology. There is the silver-bullet view
of digitisation, that once a technology is adopted, the problem is solved.
The focus on hard technology is mostly because IT business value is considered a function of
the information systems rather than the totality of the context within which it is adopted and
how the system is exploited. However, research has shown that human and organisational
implications associated with utilizing new technology which significantly impacts the success
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or failure of IT investments, are too critical to be overlooked or just ignored (Shahiduzzaman
& Kowalkiewicz, 2018; Ching Gu, Hoffman, Cao & Schniederjans, 2014; Coombs, 2012).
Discussing the importance of resource capability in relation to information technology,
digitisation, and business value generation, Wood, Hewlin and Lah (2011) noted that
technology does have its limits not because engineers cannot innovate, but because users
cannot optimally use them. In his narrative on the untapped power of IT, Kenneally (2015)
asserted that the rate of advancement in technology innovation outpaces organisations
capability to leverage it. This situation creates a consumption or value generation gap. The
level of value which IT can generate depends on if the system is deployed in such a way that it
adequately leverages, in a complementary manner, on the existing organisational business and
human resource assets. To buttress this point, the current Big Data hype readily comes to mind.
The potential impact of big data as a business driver has gained an evangelical momentum in
the marketplace such that organisations across all industries have invested heavily in Big Data
initiatives. The result from the empirical study by Gupta and George (2016) positively
validated the relationship between Big Data analytics capability and superior firm performance.
However, the real-world evidence shows that big data is not a panacea, rather the interpretation
of the data which continues to present the biggest challenge (Ransbotham, Kiron & Prentice,
2016). It is increasingly recognised that qualified information translated into valuable insights
is more meaningful to the management than more data. Embracing technology innovation as
Big Data and data analytics in appreciation of its potential for competitive advantage is one
thing, but the ability to exploit Big Data to generate business value is another.
The capability of processing
The ability to build new capabilities other than the human resource such as processes is a part
of the firm's bundle of capabilities that generate value. While references to the value and rarity
of resources are often made, not much is argued or established with regards to how these
resources influence firm competitiveness. Resources alone do not account for a firm's
competitiveness. The ability of an organisation to harness and orchestrate its resources and the
consequent performance optimization is largely enhanced by the presence of enabling business
and managerial processes.
Operational efficiency, which is the value proposition of the business process, expectedly
provides management with the capability to monitor, analyse, control, and improve the
organisation’s workflow and activities. A smoothly functioning business process consists of an
interrelated set of activities designed to transform inputs into outputs (Berman, 2014).
Adequately designed and implemented business processes make enterprise operations more
efficient while improving products, services, and profits (Gupta, Viyas & Tripathi, 2014).
The role of processes in change management notwithstanding, it is worth noting that the direct
link between governance process and performance could be nonetheless disputed. Again,
owing to the complexities involved in defining and measuring corporate performance,
governance process, and productivity improvements, attributing enterprise change success to
these factors is often difficult to substantiate. There is no doubt that if clearly defined business
processes are absent, out of control and immature, the full potential of the adopted technology
cannot be achieved. However, processes alone are not enough to deliver the business value of
information technology. Preferably in combination with other success factors such as resources
discussed in the preceding section. The interrelationship between resource capability and
process capability is aptly summarised by Van Looy et al. (2011). While resource capability,
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to Van Looy and others, refers to the ability or competence skills and knowledge of an
organisation to achieve targeted result which leads to predictability, efficiency, and
effectiveness of outcome, process capability on the other hands is the degree to which an
enterprise has deployed processes to aid organisation’s performance. These two organisational
assets are complementary and reinforcing. Failures from change result from not recognising
and aligning these two assets, not having adequate processes to underpin organisations change
activities, and not adapting the organisation’s structure and resources to align with the new and
often better methods for working brought in by new technology.
The capability of cultural
Organisational culture has been recognised as an essential and influential factor in analysing
organisations in various contexts, including its importance to establishing competitive and
collaborative advantages, and its impact on organisations' long-term performance (Zhang & Li,
2016; Hogan & Coote, 2014; Bock et al., 2012). Hofstede (2010) and Schein (2010) enunciated
the basic underlying principles, expressions, and manifestations of organisational culture.
Organisational culture embodies widespread dominant practices and the underlying
assumptions about how things are done here. According to Hofstede (2010) and Schein (2010),
based on these essential embodiments and manifestation of culture, coalesced along a
perspective that views organisational culture as a pattern of underlying assumptions, which
have been either invented, discovered, or developed by a given group in dealing with its
problems, considered to be valid, based on the fact that it has worked well enough to be
regarded as such, and are as such consequently transmitted as the correct way to deal with such
problems.
Discussing the impact of organisational culture as one of the situational variables instrumental
to the successful implementation of changes in organisations, Latta (2009) argued that
organisational change readiness is culturally embedded, fundamental to change process and
have moderating effect on organisational change. As Latta (2009, p. 28) puts it, regardless of
the strategies and tactics employed to implement particular change initiatives, the impact of
these efforts will be moderated by elements of institutional culture. The same author further
argued that the moderating effect of culture on change implementation has valence which is
capable of either impeding or facilitating the change process, such that depending on the
valence, the cultural moderation either creates a positive acceleration or a hindrance that will
impact the expected outcome. Organisational culture as a sense-making process helps the
employees of a given organisation to understand the organisational events and objectives, in
turn influencing the innovativeness, efficiency, and effectiveness of the employees (Shahzad,
Luqman, Khan & Shabbir, 2012).
Conclusion
The paper examined a capability-driven approach to successful digitisation and business value
generation and argued that it is a product of organisational readiness for change. It postulated
that the digitisation success and future of digital business transformation would be well served
through an understanding of the integrated capability effect. The assumption is that the ability
of an organisation to harness its core capabilities resources, processes, and culture positively
relates to its ability to realise benefits from digital transformation investments.
The paper argued that a framework for digital business transformation should comprise three
dimensions that together explicate how (1) resources, (2) processes, and (3) contextual factors
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lead to the generation of value from information technology. As is mostly the case, there is a
genuine intent to transform the business using digital. However, as is also often the case, the
intention gets stuck on the technology piece with little or not much thought given to the
mechanism of the transformation especially of resource, the underpinning process and the
moderating impact of the prevalent organisational practices. It is essential for business and IT
managers, therefore, to answer questions surrounding the delivery and exploitation capabilities
of an organisation and the maturity of the supporting process, at the onset, if the identified
digitisation investment objectives and stakeholder values are to be realised.
In the current business environment where technology has become a mass market, bringing in
new technology no longer offers an edge over the competition. Both the established as well as
below the radar but nimbler start-ups can adopt same or similar technology and faster too. The
difference between success and failure depends on the organisation’s ability to mobilise its
resource assets around a shared vision, mission, goal, and value. It is essential, therefore, that
managers prior to full-scale immersion in the transformation, evaluate not only the technology
but also the organisations cultural and structural disposition to the anticipated transformation,
and ensure a level of readiness which transforming the business digitally requires.
By addressing the issue with current digital business transformation practice which is
technology driven, bereft of organisational and digitisation readiness, this paper generates
theoretical insights that can enrich the understanding of IT value creation and proffers an
integrated capability approach. The confirmation of the assumptions in the integrated
framework postulated in this paper is subject to future empirical research.
REFERENCES
Akbar, S., Hirani, A. & Richter, S. (2017). The capability approach: a guiding framework to
improve population health and the attainment of the Sustainable Developmental
Goals. Eastern Mediterranean Health Journal, 23(1).
Ashurst, C., Doherty, N., & Peppard, J. (2012). Factors affecting the successful realization of
benefits from systems development projects: findings from three case studies. Journal
of Information Technology, 27(1), p. 1-16.
Ashurst, C., & Hodges, J. (2010). Exploring business transformation: The challenges of
developing a benefits realization capability. Journal of Change Management, 10(2), p.
217-237.
Beal, A. (2018). A Crisis in Digital Transformation. Retrieved from:
https://wiprodigital.com/news/newsurvey- highlights-leadership-crisis-digitaltransformation.
Berghaus, S. (2018). The Fuzzy Front End of Digital Transformation: Activities and
Approaches for Initiating Organisational Change Strategies. Universität St. Gallen.
Retrieved from
https://www1.unisg.ch/www/edis.nsf/SysLkpByIdentifier/4704/$FILE/dis4704.pdf
Bharadwaj et al. (2013). Digital Business Strategy: Toward a Next Generation of Insights.
MIS Quarterly, 37(2), p. 471-482
73
New Zealand Journal of Business & Technology
Issue 2 (2020), ISSN 2624-4349

The Impact of Digital Transformation Strategy in Organisations
- Sid Sirisukha

Bock, A. J., Opsahl, T., George, G. & Gann, D.M. (2012). The Effects of Culture and
Structure on Strategic Flexibility during Business Model Innovation. Journal of
Management Studies, 49(2), p. 279-305.
Bock, R., Iansiti, M. & Lakhani, K. R. (2017). What the Companies on the Right Side of the
digital Business Divide Have in common. Harvard Business Review, January Issue.
Bucy, M., Finlayson, A., Kelly, G., & Moye, C. (2015). The ‘how’ of transformation.
McKinsey Quarterly. Retrieved from
https://www.mckinsey.com/industries/retail/ourinsights/the-how-of-transformation
Chen, Z., Huang, S., Liu, C., Min, M., & Zhou, L. (2018). Fit between Organisational Culture
and Innovation Strategy: Implications for Innovation Performance. Sustainability.
doi:10.3390/su10103378
Ching Gu, V., Hoffman, J.J., Cao, Q., Schniederjans, M.J. (2014). The effects of
organisational culture and environmental pressures on IT project performance: A
moderation perspective. International Journal of Project Management, 32, p. 1170–
1181.
Collins, J. (2001). Good to great: Why some companies make the leap and others don’t. New
York: Harper Collins Publishers.
Coombs, C. R. (2015). When planned IS/IT project benefits are not realized: a study of
inhibitors and facilitators to benefits realization. International Journal of Project
Management, 33, p. 363
Debreceny, R. and Gray, G. (2013). IT governance and process maturity: A multinational
field study. Journal of Information Systems, 14(2), p. 157–188.
Doherty, N. F. & Terry, M. (2013). Improving competitive positioning through
complementary organisational resources. Industrial Management & Data Systems,
113 (5), p. 697-711.
Felipe, C. M., Roldan, J. L. & Leal-Rodríguez, A. L. (2017). Impact of Organisational
Culture Values on Organisational Agility. Sustainability, 9, 2354.
Ferranti, M. (2019). Cloud, enterprise software to drive global IT spending increase. IDG
Reports, January. Retrieved from:
http://edt.cio.com/q/1HpvQKPOCeAFYIiAHWUxd/wv
Fitzgerald, M., Kruschwitz, N., Bonnet, D. & Welch, M. (2013). Embracing Digital
Technology: A New Strategic imperative. MIT Sloan Management Review, Research
Report.
Fitzgerald, M., Kruschwitz, N., Bonnet, D., & Welch, M. (2014). Embracing digital
technology: A new strategic imperative. MIT Sloan Management Review, 55(2), p. 1.
Gobble, M. M. (2018). Digital Strategy and Digital Transformation. Research-Technology
Management, 61(5), p. 66-71.
74
New Zealand Journal of Business & Technology
Issue 2 (2020), ISSN 2624-4349

The Impact of Digital Transformation Strategy in Organisations
- Sid Sirisukha

Gupta, D., Vyas, N., Tripathi, M. (2014). Application of process maturity model: a case study
in the services industry. The IUP Journal of Operations Management, XIII (2).
Gupta, M., & George, J. F. (2016). Toward the development of a big data analytics
capability. Information & Management, 53(8), December isuue, p. 1049-1064.
Higgs, M., & Rowland, D. (2005). All changes great and small: Exploring approaches to
change and its leadership. Journal of Change Management, 5(2), p. 121-151.
Hitt, M.A. et al., (2011). Resource orchestration to create competitive advantage: breadth,
depth, and life cycle effects. Journal of Management, 37(5).
Hock, M., Clauss, T. & Schulz, E. (2015). The impact of organisational culture on a firm's
capability to innovate the business model. https://doi.org/10.1111/radm.12153
Hofstede, G., Hofstede, V. G., & Minkov, M. (2010). Cultures and organisations: software of
the mind (3rd Ed.). Publisher: McGraw-Hill Education.
Hogan, S. J. & Coote, L. V. (2014). Organisational culture, innovation and performance: A
test of Schein’s Model. Journal of Business Research, 67, p. 1609–1621.
Jafari, M.S. (2014). Strategic cost-cutting in information technology: Toward a framework
for enhancing the business value of IT. Iranian Journal of Management Studies, 7(1),
p. 21-39.
Johnson, M. W. (2018). Digital Growth Depends More on Business Models than Technology.
https://hbr.org/2018/12/digital-growth-depends-more-on-business-models-thantechnology
Kahre, C., Hoffmann, D. & Ahlemann, F. (2017). Beyond Business-IT Alignment - Digital
Business Strategies as a Paradigmatic Shift: A Review and Research Agenda.
Kane, G. C., Palmer, D., & Nguyen, A. (2015). Is Your Business Ready for a Digital Future?
MIT Sloan Management Review, 56(4), p. 39.
Kenneally, J. (2015). Winning with a capabilities-based strategy. Intel Look Inside.
Kenney, M., Rouvinen, P., & Zysman, J. (2015). The digital disruption and its societal
impacts. Journal of Industry, Competition and Trade, 15(1), p. 1-4.
Khan, A. Z., & Bokhari, R. H. (2018). Understanding ICT Enabled Organisational
Transformation. Abasyn University Journal of Social Sciences, 11(1).
Latta, G. F. (2009). A process model of organisational change in cultural context (OC3
Model): The impact of organisational culture on leading change. Journal of
Leadership & Organisational Studies, 16(1), p. 19-37.
Llewellyn, R. (2018). Digital Business Transformation Management.
https://cxotransform.com
75
New Zealand Journal of Business & Technology
Issue 2 (2020), ISSN 2624-4349

The Impact of Digital Transformation Strategy in Organisations
- Sid Sirisukha

Mahmood, F., Khan, A. Z., & Bokhari, R. H. (2019). ERP issues and challenges: a research
synthesis. Kybernetes, ahead-of-print (ahead-of-print). doi: https://doi.org/10.1108/K12-2018Majchrzak, A., Markus, M. & Wareham, J. (2016). Designing for Digital Transformation:
Lessons for Information Systems Research from The Study of ICT And Societal
Challenges. MIS Quarterly, 40(2), p. 267- 277.
Marchand & Wade, 2014). A Digital transformation: Where is your company on the journey?
Perspective for managers. Retrieved from:
http://www.enterpriseiq.com/research_magazines.htm
Matt, C., Hess, T. & Benlian, A. (2015): Digital Transformation Strategies, Business and
Information Systems Engineering, 57(5), p. 339–343.
MIT-Capgemini Report (2018). Understanding digital mastery today. Capgemini Digital
Transformation Institute, Digital Mastery Survey; April–May.
Odusanya, K. A.; Coombs, C. R.; & Doherty, N. F. (2015). Exploiting benefits from IS/IT
investments: An IT culture perspective. ECIS 2015 Research-in-Progress Papers,
Münster, Germany, Paper
Pettigrew, A.M., Thomas, H. & Whittington, R. (2002). Handbook of Strategy Management.
London: Sage
Pflaum, A. A., & Golzer, P. (2018). The IoT and Digital Transformation: Toward the DataDriven Enterprise. IEEE Pervasive Computing (1), p. 87-91.
Ransbotham, S., Kiron, D. & Prentice, P. K. (2016). Beyond the Hype: The Hard Work
Behind Analytics Success. Sloan Management Review, March.
https://sloanreview.mit.edu/projects/the-hard-work-behind-data- analytics-strategy.
Schein, E. (2010). Organisational culture and leadership. John Wiley & Sons.
Schienstock, G. (2009). Organisational capabilities: Some reflections on the concept. IAREG
Intangible Assets and Regional Economic Growth. Working Paper 1.2.c.
Shahiduzzaman, Md & Kowalkiewicz, M. (2018). Digital Organisation: A Value Centric
Model for Digital Transformation. Academy of Management Global Proceedings,
Surrey, No. 2018.
Shahzad, F. et al. (2012). Impact of organisational culture on organisational performance: An
overview. Interdisciplinary Journal of Contemporary Research in Business, 389.
Tapscott, D. (2014). The Digital Economy: Promise and Peril in the Age of Networked
Intelligence. Mcgraw Hill
Teece, D. J. (2014). The foundations of enterprise performance: dynamic and ordinary
capabilities in an (economic) theory of firms. The Academy of Management
Perspectives, 28(4), p. 328–352.
76
New Zealand Journal of Business & Technology
Issue 2 (2020), ISSN 2624-4349

The Impact of Digital Transformation Strategy in Organisations
- Sid Sirisukha

Teece, D.J (2017). Towards a capability theory of (innovating) firms: implications for
management and policy. Cambridge Journal of Economics, 41, p. 693–720.
Urbach, N., Drews, P. & Ross, J. (2017). Digital Business Transformation and the Changing
Role of the IT Function. MIS Quarterly Executive, 16(2), p. 2-4.
Van Looy, A., Backer, M., & Poels, G. (2011). Defining business process maturity: A
journey towards excellence. Total Quality Management & Business Excellence,
22(11), p. 1119-1137.
Wang, N. et al. (2012). Resource structuring or capability building? An empirical study of the
business value of information technology. Journal of Management Information
Systems, 29(2), p. 325–367.
Westerman, G; Bonnet, D & McAfee, A. (2014). Leading Digital: Turning Technology into
Business Transformation. Harvard Business Review Press.
Wood, J. B., Hewlin, T., & Lah. T. (2011). Consumption economics: The new rules of
technology. Publisher: Point B Inc.
Woudstra, U et al. (2017). Resource complementarity and IT economies of scale:
Mechanisms and empirical evidence. Information Systems Management, 34(2), p.
185-199.
Zhang, X. & Li, B. (2016). Organisational culture and organisational performance: a brief
review. Journal of Advances in Social Science - Humanities, 2016, 2:5, p. 16-21.
AUTHOR
Sid Sirisukha, BSc (Caldwell University, New Jersey, USA), MSc (Stevens Institute of
Technology, New Jersey, USA), PhD (Auckland University of Technology, NZ), has currently
worked as a senior lecturer and business administration academic coordinator at Auckland
Institute of Studies for 8 years. He has more than 10 years in the IT industry. His research
interests lie in the area of information systems, digital technology, and information security.

77
New Zealand Journal of Business & Technology
Issue 2 (2020), ISSN 2624-4349

